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VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF ARTS
SEMESTER-1
SUBJECT: ECONOMICS
MINOR PAPER-1 : MICRO ECONOMICS

SYLLABUS
(Effective from 2023-24 as per NEP-2020)
Credit: 4

Objectives of the Course:

An in-depth study of the various concepts included in the presented course of Micro Economics
will introduce the basic concepts of economics to the students pursuing their bachelor’s degree
with economics as the main subject. By completing this course, students will able to Understand

consumer behaviour as well as basic concepts and theory of production, costs and revenue of
firms and industry.

Weightage

25%
Definitions of Economics: (Adam Smith and Marshall only Definitions), Explain Definition of

Unit-1: Introduction of Micro Economics

Robbins (in details), J.K. Mehta's criticisms of Robbins' definition of Economics — Scope,

Importance and Limitations of Micro Economics, Relation between Micro and Macro branches
of Economics

Unit-2: Demand -Analysis 25%
Meaning of Demand, Determinant of Demand, Demand Function, Law of Demand, Extension

and Contraction in Demand, Increase and Decrease in Demand, Meaning and Types of Price
Elasticity of Demand, Measurement of Price Elasticity, Determinant and Importance of Price
Elasticity of Demand, Concept of Income Elasticity, Concept of Cross Elasticity of Demand,
Concept of Advertisement Elasticity of Demand.

Unit-3 Consumer’s Behaviour 25%

Meaning and Types of Utility, Law of Diminishing Marginal Utility, Limitations of  Utility
Analysis, Consumer Surplus (Marshall’s Approach), Meaning Characteristics and Limitations of
Indifference Curve Analysis, Concept of Marginal Rate of Substitute, Budget Line and Changes
in Budget Line, Consumer Equilibrium (Maximum Satisfaction),
Unit-4: Production and Cost Analysis 25%
Theory of Production: Meaning of Production — Introduction and characteristics of Factors of
Production — Production Function— Law of Variable Proportions — Economies & Diseconomies
of Scale
Cost Analysis: Types of Cost — Interrelationships between different cost curves, Relationship

between cost and output in short run and long — characteristics of long run cost curve

e




References
1. Dominick Salvatore (2003): Microeconomics: Theory and Applications- 4" Edition, Oxford
University Press.

2. Robert S Pindyck and Daniel L Rubinfeld (2009): Micro economics- 8th Edition, Pearson
India.

3. A Koutsoyiannis (1979): Modern Micro economics- 2™ Edition, Macmillan

4. H.R Varian (2009), Intermediate Micro economics- A Modern Approach., W W Norton & Co
Inc; 8 edition

5. Gregory Mankiw (2006) Principles of Micro economics, (Paperback) South Western
Educational Publishing

6. Jhingan, M.L., (2017)., Micro Economic Theory, Vrinda Publications (P) Ltd, Delhi
7. Snyder, C., Nicholson, W. (2010). Fundamentals of micro economics. Cengage Learning.

8. Ahuja H.L (2022), Principles of Microeconomics, S. Chand Publishing

9. uR.3. wHlet (2000), Yol Rgidl, YRR JaulAnial S, UHELUE.

10. 2.3, AAE] (R045), xRl Raidl, YRl ojulininl oS, wHELUE.

gl



o2 otie el@Q dyxud YRAARE, Y.
AAAR g R
ANRe2-2
Qw2 welaum
MINOR QuR-3 : Yol Rglcl
v e2ALMEH
(ax:2023-2% &l NEP-2020 WHIBl AUHEML)
53le-y¥

ueASHA GR22U:
UL AeAUSHAAL YuH U ol Asloll WseR GRA QeuRAA drd wRell
HOl Q9 Al Geutestotl Ultalloll URadstglletctiott dedl AEL w GAloL Bud
U Geuleote] AuiQell 58 A 52 B A i3 QeuellA ot 2, . Sllett Alont
U Al AsH llwandl, Gauleotoll Atolloll BUd/ MU Ruleel Hoed
vAlA/Raldl QauellzAl Ay asdl.

eURis
AsH — 9 GRHIOY -1 25%
yol edlslef- catdll —&st ouol U cicdl duouHl UEl ual Gellole] BHd ol
Geuleat iRy Ul ol scllell RRlaL(HIA AHI UHYA)- 89913 ctatdd —gst
U0 A Aol JUOUHL BHRIERY (BUA wal Geuleet uiral-- BHd Aeeud -
U — YSIRL U UFNAL ol agls1R5clloll wagAs ARA
AsH — 2 GARHIOY -2 25%
BARIYSA &35S - Al —gsL dUAL ol Aol dUouHL UGl WA s B wa
Geuleot uiel- QAL WL: A8, Hecl Bl HPRUML URe{l AU — weEUsSS
gRcell —BUd wA Gaulest [AuiRg, Usds cald A (HA Ade,
yettaetoll Bud ade M3et) AU @ot uisolis clg] Wdet (winauofl HivrRuw),

BEUSRAS BWRAML 512A

AsU-3: GeUlEatoll Altolle] HeA [(AUlRQ-1 25%
adullett QR RtUiA (M vauet audl.), aduelell dHid Geauesdl Reld
U dofl HAleRA, adARllell wY[Es Rgid (Hiol wa Yaslell Rgid)

oo



AsH-4: GeUlEotall Ultlolle] e AtiR0L-2 25%
altstell A8 ual ysi, ettstell Yl ua uylas Reid, vueul eustell vaud.

dlRusla AR dirdAlds Adetell vaUA, dlxdQs Adaal AN 5dl U, Adeat

astadl.



VEER NARMAD SOUTH GUJARAT UNIVERSITY, SURAT
BACHELOR OF ARTS
SEMESTER-2
SUBJECT: ECONOMICS
MINOR PAPER-3: THEORY OF VALUE
SYLLABUS

(Effective from Year: 2023-24 as per NEP-2020)
Credit: 4

Objective of the Course:

The overall objective of the first and second units of this course is students should aware
about the commodity market structure and how firm and industry determines price and output
with variability of factors of factors of production. By learning third and fourth units of this

course, the basic ideas of determination of price/value of factors of production can

understand.

Weightage

Unit -1: Market Structure — 1 25%
Prefect Competition - Characteristics- Price and Output Determination of firm and Industry in
short run and long run - Shutdown decision of a firm (Basic Explanation). Monopoly -
Characteristics - Price and Output Determination of monopoly firm in short run and long run

- Price Discrimination -meaning, Types and Essential Conditions for succusses and

profitability.

Unit -2: Market Structure — 2 25%
Monopolistic competition - characteristics —Price and Output Determination of firm and
group in Short run and Long run - Selling Cost: Meaning, Importance and its effects on
Demand Curve

Oligopoly - Characteristics - Price and Output Determination, Collusion Model (Price
Leadership, Dominant Price Leadership Model) -Non Collusion Model (Kinked Demand
Curve Model), Cartel in Oligopoly

Unit -3: Factors Pricing — 1 25%
Theory of distribution (Only Concept)

Marginal Productivity Theory of distribution and Its Limitations, Modern Theory of
Distribution (Demand and Supply Theory)

Unit -4: Factor Pricing — 2 25%
Meaning and Types of Rent, Classical and Modern Theory of Rent, Concept of Quasi Rent.
Concept of Monetary and Real Wage, Factor Influencing of Real Wages, Wage Differences
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